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Consumer Behaviour : Group-3 (Marketing)
(Old Course)
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ENGLISH VERSION

Instructions : (1) Give answers of any four questions.

(2) Figures to the right side indicate marks of question.

1 What is consumer behaviour ? Explain the various types of 17.5

consumers and their role.

2 Discuss in detail the importance and nature of consumor 17.5
behaviour.
3  Write a note on : 17.5

(A) Buying roles
(B) Buying motives

4  Discuss in detail the consumer buying process. 17.5
5  Explain: 17.5
(A) Perception
(B) Learning
6  Explain the personality and life style analysis. 17.5
7  Define culture and subculture and explain in detail their 17.5

features and influence on buying behaviour.

8 Write a note on various model of consumer behaviour. 17.5
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